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Outreach Plan

A. Summary Overview of Outreach Plan

The University of Michigan team this year would like to move ahead with a renewed thrust in the team outreach activities. The focus will be on increasing the student awareness about the field of engineering through K-12 and other related events. The team strongly believes that the country needs better-educated engineers in face of the growing environmental and energy challenges. 

The team will also be concentrating more on the sponsorship and media outreach activities as those have been somewhat left out in the past years. They go hand in hand with each other and will help the team, the sponsors and the CX competition overall to obtain more publicity. This in turn will help us obtain funds from the potential sponsors.

Our brand new website with a U of M domain name should be up and running towards the midweek/end of December with more features and better layout. 

With respect to outreach grants, the exact details of the programs we intend to apply for are still in the making, but they will generally consist of team members visiting the local high schools and making presentations and also distributing small fun “engineering things” to the students in order to connect better with them. The team will need funds for many of these activities. The specific details will be disclosed to the organizers during the time of grant application.

B. Media  Relations 

The team is planning to increase the media converge by contacting the various school, local, state news and media agencies and inviting them over to see the vehicle and learn more about the team and Challenge X in general. Following is the list of the media outlets team plans to contact:

1. The University Record

2. The Michigan Daily

3. The Michigan Journal

4. U.S Auto Scene

5. Detroit Free Press

6. WXYZ local news

The team has already contacted The Michigan Journal, U.S Auto Scene and has obtained favorable responses.  The other outlets will be contacted shortly.

In addition the team has taken upon itself to contact the Michigan alumni association, one of the world’s largest of its kind to reach out and obtain more funds and also garner more publicity among Michigan alumni. The team is also planning on having a ride and drive day shortly after New Years Eve.

C. Youth Outreach 

	Activity


	Tentative Date


	Overview of Event
	Audience
	Participants

	DAPCEP – Hybrid technology presentation
	11/04/2006
	The event will consist of team members making a short power point, poster presentation about what hybrids are, their advantages and what the team in specific is doing.
	High School Senior Students from the DAPCEP program
	Pavan Potluri, Javier Somoza, Prof. Keshav Varde

	K-12 Outreach
	03/09/07
	Advanced vehicle presentation at the Southeastern Michigan Junior Science and Humanities Symposium, Wayne State Univ
	Freshman and sophomore HS students
	Pavan Potluri, Javier Somoza, Steve Scott

	Engineering Experience
	03/18/07
	Small presentation about engineering major and the job opportunities, fun activities in the field of engineering
	Students and parents from all over metro-Detroit, local companies, and engineering students from the University of Michigan
	Entire Team


D. Community Outreach 

	Activity


	Tentative Date


	Overview of Event
	Audience
	Participants

	MLK Day 
	01/15/07
	The team members will be participating in the UofM MLK day community cleanup activities
	Local Ann Arbor, Dearborn residents
	Entire Team

	Focus Hope - Detroit
	February, 2007
	We intend to donate about 4 hours of our personal time as volunteers at the Detroit Focus Hope community food shelter
	Focus Hope users
	Entire Team

	Community service day
	April, 2007
	Activity is TBD but will likely be local community clean up, working at a soup kitchen, visiting elderly homes 
	Local community non profit agencies
	Entire Team


E. Sponsor Outreach 

	Activity


	Tentative Date


	Overview of Event
	Audience
	Participants

	Ricardo Technology day presentation
	02/14/07
	The team will be showcasing our vehicle and will be making a short presentation at Ricardo, Inc.’s Detroit Technology Campus
	Ricardo employees (Engineers, designers)
	Entire team

	Altair Hybrid Vehicle presentation
	03/10/07
	The team will be showcasing our vehicle and will be making a presentation at Altair engineering
	Altair engineering employees
	Entire team


F. Website

· Our website will be moved from the current orgsites domain to a school domain

· Our brand new website should be up and running by Mid-December with a UMICH address. (www.engin.umich.edu/studentprojects/cx)

· Will have better interface and user features along with a forum for the team members
· Will include more pictures and videos of our vehicle in action
G. Evaluation 

The team intends to hold a monthly meeting every month to review the progress made in the outreach activities. We will also be updating the outreach activities schedule with newer additions, rescheduling, confirming the tentative activity dates etc. 

Our goal this time is to reach out to the local communities, students through outreach.
Reported by:
Javier Somoza
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