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Reality Today in our Globally Integrated World

ÁAccess to capital and credit crunch

ÁEconomic downturn and future uncertainty

ÁVolatile oil prices and energy shortfalls

Á Information explosion and opportunity growth

ÁGlobalization and emerging economies

ÁNew customer demands and business models

ÁEnvironmental issues that affect the planet

The world is connected:  

Economically, Socially, Technically
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Building a Smarter Planet

The world is smaller.

The world is flatter.

The world is getting smarter.

Because it can.

Because it must.

Because we want it to.
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Role of  Entrepreneurs in the Economy

Entrepreneurs are innovators
ï They create new goods and services.

ï They observe an opportunity.

ï They improve existing products.

Entrepreneurs provide choice
ï They add goods and services to the marketplace.

ï They disrupt the status quo.

ï They design different approaches to familiar problems.

Entrepreneurs provide jobs
ï They hire workers for their businesses.

ï They consume resources, thus providing jobs in the industries

ï that supply those resources.

Entrepreneurs help the economy grow
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Challenges of Entrepreneurs

Á Financing - Access to sources of capital 

V Regulation of capital markets 

V Public and private financing

V Venture Capital and Angel investors

Á Skilled Workforce - Access to people

Á Regulatory environment ïMulti - Government policies and processes 

V Protection of Intellectual Property

V Tax policies

V Licensing process

V Labor regulations

Á Resources - Access to information, infrastructure and institutional support

V Technical support

V Business incubators 

Á Trust and Collaboration - Entry to value chain

http://w3.ibm.com/standards/intranet/design/v8/104_graph_imgs/06_image_lib/image_detail.html?Openness+w3v8_03
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Entrepreneurship Programs

Inspire. Introduce the notion of enterprising behavior to young people who 

otherwise might not have considered it as a path in their life

Connect. Network young people across national boundaries in a global effort to 

find new ideas at the intersection of cultures & disciplines

Inform: Demonstrate that drive to nurture enterprising talent needs business, 

education, government, voluntary organizations and media to work together

Mentor. Enlist active and inspirational entrepreneurs globally to coach and 

mentor the next generation of enterprise talent

Engage. Demonstrate to opinion leaders and policy makers that 

entrepreneurship is central to a nation's economic health and culture
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IBM Resources to Help Entrepreneurs Innovate and go Global

Entrepreneurship Programs Sponsored by IBM

ÅUnleash it Challenge ïTop 5 will present to VC in Spring ô0
Åwww.unleashingideas.org

ÅIBM Small Business Toolkit: Information, Resources and Tools
Åwww.sme.toolkit.org

ÅInnovation Centers  - 40 Innovation Centers around the world.
Åwww-304.ibm.com/jct01005c/isv/spc/

One Word for Entrepreneurs - INNOVATORS

http://www.unleashingideas.org/
http://www.sme.toolkit.org/
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ÁTo regain leadership, Nintendo leveraged its core customer segment

ïEstablished online community of expert loyal gamers called ñSagesò

ïOffered incentives for information and community contributions

ïGained valuable insights into market needs

ÁNintendo connected with new customers

ïNew groups:  women and older men

ïInfluenced everything from game offerings to new product design

ïRegaining market leadership from a low of 22 % to 44% market share

Nintendo: Building market share with customer collaboration

Innovative Beyond Customer Imagination





© 2009 IBM Corporation

An estimated 1.2 billion people or 1/5thof our planetôs

population are online ïexpected to be 2 billion by 2011

We will soon have 4 Billion mobile phones WW 

Numbers of text messages sent and received every day

exceeds the worldôs total population

Last year, we produced more  transistors (at lower cost)

than grains of rice, growing to 1 Billion per person.

Technology is Changing Ways You Interact

If MySpace were a country, it would rank as the 11th largest population 

in the world

We will soon have a trillion connected objects ïcars, appliances, 

cameras, roadways, pipelines ïcomprising the "Internet of Things."
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U.S. CPG companies and retailers lose $40 billion
annually due to inefficient supply chains.

In NA, up to 22 % of total port volume is empty 

containers.  Port of Jersey has 100,000 empty 

containers sitting in storage ïnearly $200 million.

In  USA alone, 2.2 million dispensing errors are 
made a year because of handwritten prescriptions.

USA Issues are Ubiquitous Worldwide

Congested roadways cost $78 billion annually from 4.2 billion lost
hours and 2.9 billion gallons of wasted gas.

In USA, a typical carrot has traveled 1,600 miles, a potato 1,200 

miles, a chuck roast 600 mileséé grocers and consumers throw 

away  $48 billion worth of food every year.
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We know our world is becoming smaller é.and flatter.

Our world is about to become smarter.

We think about IT as data centers and PCôs.

We think about infrastructure as factories, roads and pipelines.

These worlds are converging.

Entrepreneurs will build a smarter world. 

FOR A SMARTER WORLD


